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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Marketing Principles / Marketing Principles

Ders Kodu / Course Code

iP201B2

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Pre-Bachelor / Pre-Bachelor

Ders Akts Kredi / ECTS 5.00
Haftalik Ders Saati (Kuramsal) / 3.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 2

Ogretim Sistemi / Teaching System

Normal Education / Normal Education

Egitim Dili / Education Language

Turkish / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

Yok

None

Amaci / Purpose

Pazarlama ilkeleri dersinin genel amaci, 6grencilere pazarlama konseptlerini, stratejilerini
ve tekniklerini anlatarak, isletmelerin Uriin ve hizmetlerini musterilere basariyla sunmalarini
saglamaktir. Bu ders, pazarlama disiplininin temel prensiplerini, miisteri davraniglarini
anlama, pazarlama arastirmalar yapma, hedef kitleye yonelik pazarlama stratejileri
gelistirme gibi konular kapsar. Ayrica, pazarlama kararlarinin igsletme performansi
Gzerindeki etkilerini inceleyerek, 6grencilere pazarlama faaliyetlerinin isletme basarisina
nasil katki saglayabilecegini anlatir. Bu ders, 6grencilere pazarlama alaninda temel bir
anlayis ve beceri kazandirmayi hedefler.

The general purpose of the marketing principles course is to enable businesses to
successfully offer their products and services to customers by explaining marketing
concepts, strategies and techniques to students. This course covers the basic
principles of the marketing discipline, understanding customer behavior, conducting
marketing research, and developing marketing strategies for the target audience. It
also explains to students how marketing activities can contribute to business success
by examining the effects of marketing decisions on business performance. This course
aims to provide students with a basic understanding and skills in the field of marketing.

igerigi / Content

Pazarlama Kavrami ve Onemi, Pazarlama Stratejisi ve Planlama, Tiketici Davranigi,
Pazar Arastirmalari, Pazarlama lletisimi ve Promosyon, Dagitim Yénetimi, Pazarlama Etik
ve Sorumluluk.

Marketing Concept and Importance, Marketing Strategy and Planning, Consumer
Behavior, Market Research, Marketing Communication and Promotion, Distribution
Management, Marketing Ethics and Responsibility.

Onerilen Diger Hususlar / Yok None
Recommended Other

Considerations

Staj Durumu / Internship Status Yok None

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Prof Dr.Cemal Yiikselen pazarlama ilkeleri

Prof.Dr.Cemal Yiikselen Pazarlama ilkeleri

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Ogr. Gor. F. Betiil KARACA




OGRENME GIKTILARI / LEARNING OUTCOMES

Pazarlama ile ilgili kavramlari tanimlarlar. They define concepts related to marketing.

Ekonomi ve pazarlama hakkinda fikir yiritebilirler. They can speculate about economics and marketing.
Pazarlama bilesenlerine hakimlerdir. They are well versed in marketing components.

Pazarlama bilesenleri ile ilgili strateji gelistirebilirler. They can develop strategies regarding marketing components.

HAFTALIK DERS ICERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
1 Pazarlamanin tanimi ve pazarlama anlayisi.
Definition of marketing and understanding of marketing.
. . gretim Yont N _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 Yeni ekonomi siirecinde yasanan degisimler ve pazarlama.
Changes in the new economy process and marketing.
Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary
Techniques
3 Pazarlama cevresi
marketing environment
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Pazarlama bilgi sistemi ve arastirmasi
Marketing information system and research
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab Ogretim Yontem ve On Hazirlik / Preliminary

Teknikleri/Teaching Methods
Technigues

5 Pazar bolimlendirme ve hedef pazar segimi.

Market segmentation and target market selection.
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Tuketici davranisi
Consumer behavior
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Orgiitsel pazarlar ve érgiitsel kullanicilarin satin alma davraniglari.
Organizational markets and purchasing behavior of organizational
users.
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 ara sinav
midterm exam
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Mdsteri de@eri, mlsteri sadakati ve muisteri iligkileri.
Customer value, customer loyalty and customer relationships.
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 |Urin
Product
. . gretim Yont N -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 inovasyon ve yeni Urtin gelistirme

innovation and new product development
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Fiyat
Price
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁgll(rlnerils)l'gt:é?]i\rgz Methods On Hazirlik / Preliminary
Technigues
13 Dagitim
Place
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(l?;ri/s)rgsgiﬁz Methods On Hazirlik / Preliminary
Techniques
14 Tutundurma
Promation
Teorik Dersler / Theoretical Uygulama Lab ?g{ﬁh‘:};:{ﬁgggﬂ\r/‘z Methods On Hazirlik / Preliminary
Technigues
15 genel tekrar

an overview
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DEGERLENDIRME / EVALUATION

. Savi/ Katki Yuzdesi /
Yanyil (Yil) Ii Etkinlikleri / Term (or Year) Learning Activities y Percentage of
Number - A
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities y Percentage of
Number o s
Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100
Degerlendirme Tipi / Evaluation Type:
iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total
SR Er e e Number | Duration Work Load
(Hours) (Hour)
Ara Sinav / Midterm Examination 1 1.00 1.00
Final Sinavi / Final Examination 1 1.00 1.00
Tartigsma / Discussion 14 2.00 28.00
Bireysel Calisma / Self Study 14 3.00 42.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 2 15.00 30.00
Final Sinavi igin Bireysel Calisma / Individual Study for Final Examination 2 15.00 30.00
Soru-Yanit / Question-Answer 14 2.00 28.00
Toplam / Total: 48 39.00 160.00
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Dersin AKTS Kredisi = Toplam ig Yiki (Saat) / 30.00 (Saat/AKTS) = 160.00/30.00 = 5.33 ~ / Course ECTS Credit = Total Workload (Hour) / 30.00 (Hour / ECTS) = 160.00 / 30.00 = 5.33 ~

PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari /
Learning Outcomes

Program Ciktilarn / Program Outcomes

2.1.1

3.1.1

312321322 (331(332|34.1|342

1.Pazarlama ile ilgili kavramlari
tanimlarlar. / They define
concepts related to marketing.

2.Ekonomi ve pazarlama
hakkinda fikir yirGtebilirler. /
They can speculate about
economics and marketing.

3.Pazarlama bilesenlerine
hakimlerdir. / They are well
versed in marketing
components.

4.Pazarlama bilesenleri ile ilgili
strateji gelistirebilirler. / They
can develop strategies
regarding marketing
components.

Katki Dlizeyi / Contribution Level : 1-Cok Duistik / Very low, 2-Diisiik / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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