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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Advertising / Advertising

Ders Kodu / Course Code

US1610.3B

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Pre-Bachelor / Pre-Bachelor

Ders Akts Kredi / ECTS 2.00
Haftalik Ders Saati (Kuramsal) / 2.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 2

Ogretim Sistemi / Teaching System

Normal Education / Normal Education

Egitim Dili / Education Language

Turkish / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

yok

yok

Amaci / Purpose

Reklamcilik dersinin temel amaci, 6grencilere reklamin temel kavramlarini, stratejilerini, ve
uygulamalarini 6greterek, reklamin igletmeler ve tiiketiciler (izerindeki etkisini anlamalarini
saglamaktir.

The main purpose of the advertising course is to teach students the basic concepts,
strategies and applications of advertising and to enable them to understand the impact
of advertising on businesses and consumers.

igerigi / Content

Reklamin Tanimi ve Tarihgesi, Reklamin Roll ve Onemi, Reklam Stratejisi ve Planlama,
Hedef Kitle Analizi, Reklam Mesaiji ve Yaraticilik, Reklam Medyasi ve Yayilmasi, Yasal ve
Etik Konular, Reklam Kampanyalarinin Degerlendiriimesi, Kreatif Stre¢ ve Reklamda
Yaraticilik

Definition and History of Advertising, Role and Importance of Advertising, Advertising
Strategy and Planning, Target Audience Analysis, Advertising Message and Creativity,
Advertising Media and Dissemination, Legal and Ethical Issues, Evaluation of
Advertising Campaigns, Creative Process and Creativity in Advertising

Onerilen Diger Hususlar / yok none
Recommended Other

Considerations

Staj Durumu / Internship Status yok none

Kitabi / Malzemesi / Onerilen Ders notlan lesson notes

Kaynaklar / Books / Materials /
Recommended Reading

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Ogr.Gér.Fatma Betiil KARACA




OGRENME GIKTILARI / LEARNING OUTCOMES

Pazarlama iletisiminde reklamin yerini agiklayabilir, reklam ve tiirlerini tanimlayabilir. E/)’()F::_in the place of advertising in marketing communications and define advertisements and their
Pazarlama karmasi elamanlarinin iletisim boyutlarini aciklar. Explains the communication dimensions of marketing mix elements.

Reklamin igleyisiyle ilgili temel kavramlar ifade eder. It expresses the basic concepts about the functioning of advertising.

Reklam ajanslarinin rol ve islevlerini aciklar. Explains the roles and functions of advertising agencies.

Reklamcilik kurumlarini tanir. Recognizes advertising institutions.

HAFTALIK DERS iCERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
1 Pazarlama iletisimi ve reklam
Marketing communications and advertising
. . gretim Yont .. _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 Reklamin iglevleri ve reklam tirleri.
Functions of advertising and types of advertising.
Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary
Techniques
3 Pazarlama karmasi elemanlarinin iletisim boyutlari.
Communication dimensions of marketing mix elements.
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Bitlinlesik pazarlama iletisiminin 6zellikleri.
Features of integrated marketing communication.
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab Ogretim Yontem ve On Hazirlik / Preliminary

Teknikleri/Teaching Methods
Technigues

5 Reklamin igleyisiyle ilgili temel kavram, kuram ve modeller.

Basic concepts, theories and models regarding the functioning of
advertising.
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Reklam ajanslarinin rol ve islevleri
Roles and functions of advertising agencies
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Reklamcilik kurumlari.
Advertising institutions.
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 ARASINAV
midterm exam
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Yaratici reklam stratejileri gelistirme.
Developing creative advertising strategies.
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Reklamcilikta tiiketici karar verme siireci.
Consumer decision-making process in advertising.
. . gretim Yont .. -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 Reklam planlama siireci

Advertising planning process
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Reklam mesaj stratejisi
Advertising message strategy
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁgll(rlnerils)l'gt:é?]i\rgz Methods On Hazirlik / Preliminary
Technigues
13 Pazarlama dinamikleri ve reklamdan beklentiler.
Marketing dynamics and expectations from advertising.
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(l?;ri/s)rgsgiﬁz Methods On Hazirlik / Preliminary
Techniques
14 Pazarlama dinamikleri ve reklamdan beklentiler.
Marketing dynamics and expectations from advertising.
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
15 Genel tekrar

An overview
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DEGERLENDIRME / EVALUATION

. Savi/ Katki Yuzdesi /
Yanyil (Yil) Ii Etkinlikleri / Term (or Year) Learning Activities y Percentage of
Number - A
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities y Percentage of
Number o s
Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100
Degerlendirme Tipi / Evaluation Type:
iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total
SR Er e e Number | Duration Work Load
(Hours) (Hour)
Ara Sinav / Midterm Examination 1 1.00 1.00
Beyin Firtinasi / Brain Storming 12 3.00 36.00
Derse Katilim / Attending Lectures 14 2.00 28.00
Final Sinavi / Final Examination 1 1.00 1.00
Toplam / Total: 28 7.00 66.00

Dersin AKTS Kredisi = Toplam is Yiikii (Saat) / 30.00 (Saat/AKTS) = 66.00/30.00 = 2.20 ~ / Course ECTS Credit = Total Workload (Hour) / 30.00 (Hour / ECTS) = 66.00 / 30.00 = 2.20 ~
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PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktllan / Program Ciktilari / Program Outcomes
Learning Outcomes 1111211 (3.1.1|3.1.2|321|322|33.1 (332341342

1.Pazarlama iletisiminde
reklamin yerini aciklayabilir,
reklam ve tirlerini
tanimlayabilir. / E_xpl_aln the 9 2 1 4 1 3 3 4 5 4
place of advertising in
marketing communications and
define advertisements and their
types.

2.Pazarlama karmasi
elamanlarinin iletisim
boyutlarini agiklar. / Explains 4 3 2 3 4 2 4 2 2 2
the communication dimensions
of marketing mix elements.

3.Reklamin isleyisiyle ilgili
temel kavramlari ifade eder. / It
expresses the basic concepts 3 4 4 3 3 2 3 2 2 2
about the functioning of
advertising.

4.Reklam ajanslarinin rol ve
islevlerini aciklar. / Explains the
roles and functions of
advertising agencies.

5.Reklamcilik kurumlarini
tanir. / Recognizes advertising 1 2 3 4 4 2 4 2 4 3
institutions.

Katki Duzeyi / Contribution Level : 1-Cok Diislik / Very low, 2-Dusiik / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yuksek / Very high
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