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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

International Marketing / International Marketing

Ders Kodu / Course Code

LOJ211.1B2

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Pre-Bachelor / Pre-Bachelor

Ders Akts Kredi / ECTS 4.00
Haftalik Ders Saati (Kuramsal) / 3.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 2

Ogretim Sistemi / Teaching System

Normal Education / Normal Education

Egitim Dili / Education Language

Turkish / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

Yok

None

Amaci / Purpose

Bu ders ile 6grencinin, uluslararasi pazarlama stratejilerini tanima ve uygulama yapabilme

becerisi saglanacaktir.

Ability to recognize and ensure the implementation of international marketing
strategies

igerigi / Content

Ekonomik cevre, Kiltirel cevre, Uluslararasi pazarlama arastirmasi, Uluslararasi

pazarlama stratejileri.

International environmental factors, international marketing research, international
marketing strategies

Onerilen Diger Hususlar / Yok None
Recommended Other

Considerations

Staj Durumu / Internship Status Yok None

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Akat, Omer. 2009;Uluslararasi Pazarlama Karmasi ve Yénetimi, Bursa

Akat, Omer. 2009;Uluslararasi Pazarlama Karmasi ve Yénetimi, Bursa

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Ogr. Gér. F. Betiil Karaca




OGRENME GIKTILARI / LEARNING OUTCOMES

Uluslararasi pazarlar ve uluslarasi pazarlama ile ilgili temel bilgiler edinilir. Basic information about international markets and international marketing is obtained.

Uluslararasi pazarlama stratejilerini tanir ve uygular Recognizing and using the International Marketing Strategies

Uluslararasi pazarlama ve kiiresel pazarlama tanimlanir ve farkiliklar anlasilir. International marketing and global marketing are defined and their differences are understood.
Uluslararasi pazarlara giris stratejileri kavranir. Strategies for entering international markets are understood.

Uluslararasi pazarlarda kiiresel markalarin konumlandirma sorunlarina ¢ézim yetkinligi kazanilir. Competence in solving the positioning problems of global brands in international markets is gained.

HAFTALIK DERS iGERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

. . Ogretim Yont - I
Teorik Dersler / Theoretical Uygulama Lab Tglz(neill(rlgri/(?rr;a?gi\r/]z Methods On Hazirlik / Preliminary
Techniques
1 Uluslararasi pazarlamaya iliskin temel kavramlar
The basic concepts of international marketing
. . gretim Yont .. _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 Ulkelerin ekonomik olarak siniflandinimasi
Economic Classification of Countries
. . Ogretim Yontem ve - -
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
3 Uluslararasi ekonomik ¢evrenin degerlendirilmesi
International Economic Environment Assessment
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Uluslararasi ekonomik ¢evrenin degerlendiriimesi
International Economic Environment Assessment
. . Ogretim Yontem ve = _
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
5 Teknolojik cevre
Technological Environment
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Uluslararasi pazarlama ve kiiltur iligkisi
International Marketing and Cultural Relations
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Kdltur ve satin alma davraniglar
Culture and Purchasing Behavior
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Ara Sinav
Mid-term exam
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Amag ve Kapsamina Gore Pazar Arastirma Tiirleri
According to Objective and Scope of Market Research Types
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Amag ve kapsamina gore pazar aragtirmasi turleri
According to Objective and Scope of Market Research Types
. . gretim Yont N -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 Uluslararasi Pazarlama Arastirmasi

International Marketing Research
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Uluslararasi Pazarlama Arastirmasi
International Marketing Research
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
13 Uluslararasi Pazarlama Arastirma Siireci
International Marketing Research Process
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
14 Uluslararasi Pazarlama Stratejileri
International Marketing Strategies
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
15 Uluslararasi Pazarlama Stratejileri
International Marketing Strategies
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
16 Ddénemsonu sinavi

Final exam
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DEGERLENDIRME / EVALUATION

. Savi/ Katki Yuzdesi /
Yanyil (Yil) Ii Etkinlikleri / Term (or Year) Learning Activities y Percentage of
Number - A
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities N y Percentage of
umber S o
Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100
Degerlendirme Tipi / Evaluation Type:
iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total
SR Er e e Number | Duration Work Load
(Hours) (Hour)
Ara Sinav / Midterm Examination 1 1.00 1.00
Final Sinavi / Final Examination 1 1.00 1.00
Soru-Yanit / Question-Answer 14 2.00 28.00
Bireysel Calisma / Self Study 14 2.00 28.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 1 20.00 20.00
Final Sinavi igin Bireysel Calisma / Individual Study for Final Examination 1 30.00 30.00
Toplam / Total: 32 56.00 108.00

Dersin AKTS Kredisi = Toplam Is Yiikii (Saat) / 30.00 (Saat/AKTS) = 108.00/30.00 = 3.60 ~ / Course ECTS Credit = Total Workload (Hour) / 30.00 (Hour / ECTS) = 108.00 / 30.00 = 3.60 ~
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PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktllan / Program Ciktilari / Program Outcomes
Learning Outcomes 1111211 (3.1.1|3.1.2|321|322|33.1 (332341342

1.Uluslararasi pazarlar ve
uluslarasi pazarlama ile ilgili
temel bilgiler edinilir. / Basic
information about international
markets and international
marketing is obtained.

2.Uluslararasi pazarlama
stratejilerini tanir ve uygular /
Recognizing and using the 3 4 4 2 4 3 4 3 2 3
International Marketing
Strategies

3.Uluslararasi pazarlama ve
kuresel pazarlama tanimlanir
ve farkiliklar anlasilir. /
International marketing and 2 4 3 2 3 4 2 3 3 4
global marketing are defined
and their differences are
understood.

4.Uluslararasi pazarlara giris
stratejileri kavranir. / Strategies
for entering international
markets are understood.

5.Uluslararasi pazarlarda
kiiresel markalarin
konumlandirma sorunlarina
¢6zum yetkinligi kazanilir. /

Competence in solving the 4 2 3 2 4
positioning problems of global
brands in international markets
is gained.

Katki Dlzeyi / Contribution Level : 1-Cok Diistik / Very low, 2-Diisiik / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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