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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Strategic Brand Management / Strategic Brand Management

Ders Kodu / Course Code

SY311.2B

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Bachelor Degree / Bachelor Degree

Ders Akts Kredi / ECTS 4.00
Haftalik Ders Saati (Kuramsal) / 2.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 3

Ogretim Sistemi / Teaching System

Normal Education / Normal Education

Egitim Dili / Education Language

Turkish / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

Amaci / Purpose

Marka kavraminin pazarlama, tuketici ve kiresel rekabet acisindan dneminin
vurgulanarak, 6grencilerin marka yonetimi kavrami kavramalarini saglamak.

Emphasizing the importance of brand concept in terms of marketing, consumer and
global competition, to provide students to understand the concept of brand
management.

igerigi / Content

Marka, marka degeri, marka farkindalgi, marka imaji, marka kimligi, miigteri tabanh marka
degeri kavramlari ve marka yonetimi stratejileri hakkinda teori ve pratige dayanan bilgiler.

Theory and practice based on brand, brand value, brand awareness, brand image,
brand identity, customer-based brand value concepts and brand management
strategies.

Onerilen Diger Hususlar /
Recommended Other
Considerations

Marka kavrami ve marka yonetimi ile ilgili yaklagimlarin anlasiimasi
Marka degeri kavrami.

Marka kimligi

Marka genisletme stratejileri

Understanding the concept of brand and approaches about brand management
Brand value concept.

Brand identity

Brand expansion strategies

Staj Durumu / Internship Status

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Strategic brand management - Kevin L. Keller
Marka Yonetimi-Isil Karpat Aktuglu

Strategic brand management - Kevin L. Keller
Marka Yonetimi-Isil Karpat Aktuglu

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Dr. Ogr. Sefa Emre YILMAZEL

Lec. PhD Sefa Emre YILMAZEL




OGRENME GIKTILARI / LEARNING OUTCOMES

Marka kavramlarini agiklayabilmek, uygulamek ve elestirel olarak inceleyebilecek seviyeye gelmek 1- To be able to explain, apply and critically examine brand concepts
Markalasma araclarini anlamak ve kullanirken bilgili ve rasyonel secimler yapacak seviyeye gelmek To understand and use branding tools and make informed and rational choices
Marka projelerini grup olarak sunmak To present brand projects as a group

HAFTALIK DERS iGERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
1 Markalasma ve marka degeri
Branding and brand value
. . gretim Yont .. _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 Marka kisiligi / kimligi
Brand personality / identity
Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary
Techniques
3 Marka 6geleri
Brand elements
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Konumlandirma
Positioning
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab Ogretim Yontem ve On Hazirlik / Preliminary

Teknikleri/Teaching Methods
Technigues

5 Duygusal markalama

Emotional marking
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Alt marka olusturma
Sub-brand creation
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Reklamcilik kullanarak markalama
Branding using advertising
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 ARASINAV
MIDTERM
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Tuketici zihnini anlamak
Understanding the consumer mind
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Tiketici zihnini anlamak
Understanding the consumer mind
. . gretim Yont .. -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 Uluslararasi marka yonetimi

International brand management
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Grup projesi sunumlari
Group project presentations
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁgll(rlnerils)l'gt:é?]i\rgz Methods On Hazirlik / Preliminary
Technigues
13 Grup projesi sunumlari
Group project presentations
. . Ogretim Yont: - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(l?;ri/s)rgsgiﬁz Methods On Hazirlik / Preliminary
Techniques
14 Grup projesi sunumlari
Group project presentations
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
15 FINAL SINAVI
FINAL EXAM
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DEGERLENDIRME / EVALUATION

Katki Yiizdesi /

Yariyil (Yil) igi Etkinlikleri / Term (or Year) Learning Activities Nii)l/tlaér Percentage of
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities Nun¥ber Percentage of

Contribution (%)

Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60

Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100

Degerlendirme Tipi / Evaluation Type:
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IS YUKU / WORKLOADS

Siiresi | Toplam Is Yiikii
Son | S | Gaan o

(Hours) (Hour)
Ara Sinav / Midterm Examination 1 2.00 2.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 5 2.00 10.00
Bireysel Calisma / Self Study 10 2.00 20.00
Derse Katilim / Attending Lectures 14 2.00 28.00
Final Sinavi / Final Examination 1 2.00 2.00
Final Sinavi igin Bireysel Calisma / Individual Study for Final Examination 5 2.00 10.00
Soru-Yanit/ Question-Answer 10 1.00 10.00
Soézliu Sinav / Oral Examination 10 2.00 20.00
S6zli Sinav / Oral Examination 10 1.00 10.00
Toplam / Total: 66 16.00 112.00

Dersin AKTS Kredisi = Toplam g Yiikii (Saat) / 30.00 (Saat/AKTS) = 112.00/30.00 = 3.73 ~ / Course ECTS Credit = Total Workload (Hour) / 30.00 (Hour / ECTS) = 112.00/ 30.00 = 3.73 ~

718




PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari / Program Ciktilar / Program Outcomes
Learning Outcomes 1111112113211 212 (311 (312 (313|314 |321|322 331332341342

1.Marka kavramlarini
aciklayabilmek, uygulamek ve
elestirel olarak inceleyebilecek
seviyeye gelmek / 1- To be 1 2 2 1 2 1 2 2 3 1 1 1 2 2 1
able to explain, apply and
critically examine brand
concepts

2.Markalasma araglarini
anlamak ve kullanirken bilgili
ve rasyonel sec¢imler yapacak
seviyeye gelmek / To 1 2 2 1 2 1 2 2 3 1 1 1 2 2 1
understand and use branding
tools and make informed and
rational choices

3.Marka projelerini grup olarak
sunmak / To present brand 1 2 2 1 2 1 3 2 3 1 1 1 2 2 1
projects as a group

Katki Dlizeyi / Contribution Level : 1-Cok Diisilik / Very low, 2-Diisiik / Low, 3-Orta / Moderate, 4-Yiksek / High, 5-Cok Yiiksek / Very high
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