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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Consumer behavior / Consumer behavior

Ders Kodu / Course Code

SY408.4B

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Bachelor Degree / Bachelor Degree

Ders Akts Kredi / ECTS 3.00
Haftalik Ders Saati (Kuramsal) / 3.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 4

Ogretim Sistemi / Teaching System

Normal Education / Normal Education

Egitim Dili / Education Language

On Kosulu Olan Ders(ler) /
Precondition Courses

Yok

None

Amaci / Purpose

Bu dersin amaci tuketici davraniglarini analiz ederek, tiketicinin karar verme surecini
etkileyen sosyolojik, ekonomik ve psikolojik faktorleri 6gretmektir.

The aim of this course is to analyze sociological, economic and psychological factors
that affect consumer decision making process by analyzing consumer behavior.

igerigi / Content

Tuketici davranisinin temel kavramlari; Algi, grenme, motivasyon; Benlik ve kisilik; tiketici
davranisini etkileyen faktorler; tiiketici davranisi ve pazarlama karmasi

Basic concepts of consumer behavior; Perception, learning, motivation; Self and
personality; factors affecting consumer behavior; consumer behavior and marketing
mix

Onerilen Diger Hususlar / Yok None
Recommended Other

Considerations

Staj Durumu / Internship Status yok none

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Consumer Behavior & Marketing Strategy, J. Paul Peter and Jerry C. Olson, McGraw-Hill,
8th ed., 2008;
Kog, E. (2015). Tlketici Davranisi ve Pazarlama Stratejileri, Seckin Yayincilik, Ankara.

Consumer Behavior & Marketing Strategy, J. Paul Peter and Jerry C. Olson, McGraw-
Hill, 8th ed., 2008;
Kog, E. (2015). Tlketici Davranisi ve Pazarlama Stratejileri, Seckin Yayincilik, Ankara.

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Dr. Ogr. Uyesi Sefa Emre YILMAZEL

Lec. PhD Sefa Emre YILMAZEL




OGRENME GIKTILARI / LEARNING OUTCOMES

Bu dersin sonunda 6grenci, Tiiketici davraniglarini tanimlayip pazarlama ile iligkisini agiklar

At the end of this course, the student will be able to define consumer behavior and explain its
relationship with marketing.

Tuketicilerin tutum, davranis ve algilarina gére pazarlama stratejilerini kullanabilir

Can use marketing strategies according to consumers' attitudes, behaviors and perceptions

Pazar arastirmasi sonuglarini analiz eder

Can analyzes market research results

Pazar arastirmasi sonuclarini pazarlama planinda kullanabilir

Can use market research results in marketing plan

Tulketim odaklihgin topluma yarar ve zararlarini agiklayabilir

Explain the benefits and harms of consumption orientation to society.

HAFTALIK DERS iCERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
1 Tuketici davraniglarina giris ve pazarlama stratejisi
Introduction to consumer behavior and marketing strategy
. . gretim Yont N _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 Algilama
Perception
Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary
Techniques
3 Ogrenme ve Hafiza
Learning and Memory
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Motivasyon ve llgilenim
Motivation and Interest
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab Ogretim Yontem ve On Hazirlik / Preliminary

Teknikleri/Teaching Methods
Technigues

5 Benlik ve Kisilik

Identity and Personality
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Degerler, Yagsam Bigimleri ve Kultur
Values, Lifestyles and Culture
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Referans Gruplari, Aile ve Cinsiyet
Reference Groups, Family and Gender
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Arasinav
Midterm
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Satin Alma Karar Sireci
Purchasing Decision Process
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Tiiketici Uriin Bilgisi ve Katiim Diizeyi
Consumer Product Information and Participation Level
. . gretim Yont N -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 Tuketici davraniglan e-ticaret ve kanal stratejisi

Consumer behavior e-commerce and channel strategy
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Tuketici davranisglari ve tutundurma stratejisi
Consumer behavior and promotion strategy
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁgll(rlnerils)l'gt:é?]i\rgz Methods On Hazirlik / Preliminary
Technigues
13 Tuketici davraniglar ve tutundurma stratejisi Il
Consumer behavior and promotion strategy |l
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(l?;ri/s)rgsgiﬁz Methods On Hazirlik / Preliminary
Techniques
14 Genel degerlendirme
General evaluation
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
15 Genel Degerlendirme

General Evaluation
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DEGERLENDIRME / EVALUATION

Katki Yiizdesi /

Yariyil (Yil) igi Etkinlikleri / Term (or Year) Learning Activities Nii)l/tlaér Percentage of
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities Nun¥ber Percentage of

Contribution (%)

Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60

Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100

Degerlendirme Tipi / Evaluation Type:
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IS YUKU / WORKLOADS

Siiresi | Toplam Is Yiikii
- Sayi/ (Saat) / (Saat) / Total

ST EHAL LT TS Number | Duration Work Load

(Hours) (Hour)
Ara Sinav / Midterm Examination 1 1.00 1.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 10 2.00 20.00
Bireysel Calisma / Self Study 5 2.00 10.00
Derse Katilim / Attending Lectures 14 2.00 28.00
Final Sinavi / Final Examination 1 2.00 2.00
Final Sinavi igin Bireysel Calisma / Individual Study for Final Examination 10 1.00 10.00
Proje Hazirlama / Project Preparation 10 1.00 10.00
Soézliu Sinav / Oral Examination 10 1.00 10.00
Toplam / Total: 61 12.00 91.00

Dersin AKTS Kredisi = Toplam is Yiikii (Saat) / 30.00 (Saat/AKTS) = 91.00/30.00 = 3.03 ~ / Course ECTS Credit = Total Workload (Hour) / 30.00 (Hour / ECTS) = 91.00 / 30.00 = 3.03 ~

718




PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari / Program Ciktilar / Program Outcomes
Learning Outcomes 1111112113211 212 (311 (312 (313|314 |321|322 331332341342

1.Bu dersin sonunda 6grenci,
Tuketici davraniglarini
tanimlayip pazarlama ile
iliskisini aciklar / At the end of

this course, the student will be 1 2 2 3 L 1 2 2 3 2 L 1 2 2 1
able to define consumer
behavior and explain its
relationship with marketing.

2.Tlketicilerin tutum, davranis
ve algilarina gére pazarlama
stratejilerini kullanabilir / Can
use marketing strategies 1 2 2 3 1 1 2 2 3 2 1 1 2 2 1
according to consumers'
attitudes, behaviors and
perceptions

3.Pazar arastirmasi sonuglarini
analiz eder / Can analyzes 1 2 2 3 1 1 2 2 3 2 1 1 2 3 1
market research results

4.Pazar arastirmasi sonuglarini
pazarlama planinda
kullanabilir / Can use market 1 2 2 3 1 1 2 2 3 3 1 1 2 2 1
research results in marketing
plan

5.Tlketim odaklihgin topluma
yarar ve zararlarini
aciklayabilir / Explain the 1 2 5 3 1 1 2 9 3 5 1 1 2 9 1
benefits and harms of
consumption orientation to
society.

Katki Dlzeyi / Contribution Level : 1-Cok Duistk / Very low, 2-Diistik / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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