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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Public Relations / Public Relations

Ders Kodu / Course Code

US1704.1B2

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Bachelor Degree / Bachelor Degree

Ders Akts Kredi / ECTS 2.00
Haftalik Ders Saati (Kuramsal) / 2.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 4

Ogretim Sistemi / Teaching System

Normal Education / Normal Education

Egitim Dili / Education Language

Turkish / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

Yok

None

Amaci / Purpose

Ogrencilere halkla iliskiler disiplinini ve onun rollerini, uygulanis bigimlerini, lobicilik
faaliyetlerini 6rgutler baglaminda 6gretmek.

Teaching public relations discipline to students by explaining it's roles, application
procedures, lobbyists operations in orgizations.

igerigi / Content

Halkla iligkilerdeki temel kavramlar ve araclar. Halkla iliskilerin isletmelerdeki 6nemi.

Explaining basic tools and definitions in public relations. Highlighting the iportance of
public relations in organizations.

Onerilen Diger Hususlar / Yok None
Recommended Other

Considerations

Staj Durumu / Internship Status Yok None

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Public Relations: Strategies and Tactics, Dennis Wilcox, Geln Cameron, Pearson, 11.

Edition

Full Frontal PR: Getting People Talking about You, Your Business, or Your Product,
Richard Laermer, Michael Prichinello, Bloomberg Press; 1st edition, 2003.

Halkla lligkilerin El kitabi, Alison Theaker,Medicat, Istanbul.

isletmelerde Halkla iligkiler, Zeyyat Sabuncuoglu, Alfa Aktiiel Basim Yayin,
10.Baski,Bursa.

Halkla iliskiler Kampanyalari,Ceyda Aydede, Medyacat yayinlari, istanbul.

Public Relations: Strategies and Tactics, Dennis Wilcox, Geln Cameron, Pearson, 11.
Edition

Full Frontal PR: Getting People Talking about You, Your Business, or Your Product,
Richard Laermer, Michael Prichinello, Bloomberg Press; 1st edition, 2003.

Halkla lligkilerin El kitabi, Alison Theaker,Medicat, Istanbul.

isletmelerde Halkla iligkiler, Zeyyat Sabuncuoglu, Alfa Aktiiel Basim Yayin,
10.Baski,Bursa.

Halkla iliskiler Kampanyalari,Ceyda Aydede, Medyacat yayinlari, istanbul.

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)




OGRENME GIKTILARI / LEARNING OUTCOMES

Halkla lligkiler disiplini, isletmeler acisindan avantajlan ve diger bilim dallaryla iligkisini hakkinda
bilgilendirir.

Presents the advantages of public relations in terms of organizations, and compares it with other
disciplines.

isletmelerde 6rgiit kiiltiriiniin uygulanmasi ve pekistiriimesinde halkla iligkilerin rolii hakkinda
bilgilendirir.

Explains the role of public relations in application of organization cultire in business.

Sosyal sorumluluk bilinci gergevesinde halkla iligkilerin roliintin nasil tanimlanmasi gerekliliginin
kavranmasi saglanir.

Definition of public relation basics in terms of social responsibilities.

isletmelerde halkla iliskiler birimlerinin ve faaliyetlerinin nasil drgiitlendigi konusunda bilgi edinilmesi
saglanir.

Gives the knowledge of how communicate public relations units and their applications.

isletmelerde kurumsal kimligin, imajin nasil yapilandinldigi ve kurumsal itibar kavraminin nasil
olustugu hakkinda bilgilendirme.

Teaches the meaning of business identitiy and ways of increasing reputation.

Halkla iliskiler disiplininin olusum ve gelisim asamalarn hakkinda bilgilendirir.

Informs the formation steps and development of public realtins discipline.

Hedef kitle kavrami hakkinda bilgi edinilmesini saglar.

Informs the meaning of target group in terms of marketing

Halkla iliskiler faaliyetlerinde kullanilan iletisim araclari hakkinda bilgi verir.

Explains information tools in public relations.

HAFTALIK DERS iGERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

. . Ogretim Yont - I
Teorik Dersler / Theoretical Uygulama Lab Tglz(neill(rlgri/(?rr;a?gi\r/]z Methods On Hazirlik / Preliminary
Techniques
1 Halkla iligkiler Disiplininin Tanimi, Onemi ve Tarihsel Gelisimi
The Importance of Public Relations and It's History
. . gretim Yont N _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 Halkla iliskiler Disiplinin Temel Kavramlari
Main Principles of Public Relations
. . Ogretim Yontem ve - -
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
3 Sosyal sorumluluk ve Halkla iligkiler ilikileri
Public Responsibilities and It's Relations with Public Relations
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Orgiit Kiiltirii ve Halkla iligkiler iligkileri
Organization Culture and It's Relations with Public Relations
. . Ogretim Yontem ve = _
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
5 Halkla iliskiler ve Etkin iletisim
Organization Culture and It's Relations with Public Relations
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Halkla iliskiler Disiplinindeki Temel Amaglar ve ilkeler
Public Relations and Effective Communication
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
2 Kurumsal iletisim, Kurum Kimligi, Kurumsal imaj
Main Goals and Principals in Public Relations
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
Arasinav
8 Kurumsal Itibar
Foundation Comminication, Identitiy and Reputation
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 isletmelerde Halkla iliskiler Birimlerinin Orgiitlenmesi
Midterm
Foundation Dignity
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Halkla iligkiler Yénetimi
Administrative Organization of Public Relations Department in
Business
. . gretim Yont . -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 Hedef Kitle Kavrami

Management of Public Relations
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Halkla iliskilerde Kullanilan iletisim Araglar
Target Population Basics
Ogretim Yontem ve - -
Teorik Dersler / Theoretical Uygulama Lab Tgknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
13 Halkla iliskiler Disiplininde Etik Kurallar
Communication Tools in Public Relations
Ogretim Yoéntem ve . -
Teorik Dersler / Theoretical Uygulama Lab Tgknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
14 isletmelerde Halkla iliskiler Uygulamalari

Applications of Public Relations in Business
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DEGERLENDIRME / EVALUATION

. Savi/ Katki Yuzdesi /
Yanyil (Yil) Ii Etkinlikleri / Term (or Year) Learning Activities y Percentage of
Number - A
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities N y Percentage of
umber S o
Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100
Degerlendirme Tipi / Evaluation Type:
iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total
SR Er e e Number | Duration Work Load
(Hours) (Hour)
Ara Sinav / Midterm Examination 1 1.00 1.00
Final Sinavi / Final Examination 1 2.00 2.00
Derse Katilim / Attending Lectures 14 2.00 28.00
Bireysel Calisma / Self Study 14 2.00 28.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 1 5.00 5.00
Final Sinavi igin Bireysel Calisma / Individual Study for Final Examination 1 6.00 6.00
Toplam / Total: 32 18.00 70.00

Dersin AKTS Kredisi = Toplam is Yiikii (Saat) / 30.00 (Saat/AKTS) = 70.00/30.00 = 2.33 ~ / Course ECTS Credit = Total Workload (Hour) / 30.00 (Hour / ECTS) = 70.00 / 30.00 = 2.33 ~
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PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktlan / Program Ciktilar / Program Outcomes
Learning Outcomes 111112 (21.1|3.1.1 |3.1.2 (321331332341

1.Halkla lligkiler disiplini,
isletmeler acisindan avantajlar
ve diger bilim dallariyla iligkisini
hakkinda bilgilendirir. /
Presents the advantages of
public relations in terms of
organizations, and compares it
with other disciplines.

2.isletmelerde 6rgiit kiiltiriinin
uygulanmasi ve
pekistiriimesinde halkla
iliskilerin roli hakkinda
bilgilendirir. / Explains the role
of public relations in application
of organization cultire in
business.

3.Sosyal sorumluluk bilinci
cercevesinde halkla iliskilerin
roliinlin nasil tanimlanmasi
gerekliliginin kavranmasi
saglanir. / Definition of public
relation basics in terms of
social responsibilities.

4.isletmelerde halkla iligkiler
birimlerinin ve faaliyetlerinin
nasil érgltlendigi konusunda
bilgi edinilmesi saglanir. / Gives
the knowledge of how
communicate public relations
units and their applications.

5.isletmelerde kurumsal
kimligin, imajin nasil
yapilandiridigi ve kurumsal
itibar kavraminin nasil olustugu
hakkinda bilgilendirme. /
Teaches the meaning of
business identitiy and ways of
increasing reputation.

6.Halkla iliskiler disiplininin
olusum ve gelisim asamalari
hakkinda bilgilendirir. / Informs
the formation steps and
development of public realtins
discipline.
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7.Hedef kitle kavrami hakkinda
bilgi edinilmesini saglar. /
Informs the meaning of target
group in terms of marketing

8.Halkla iliskiler faaliyetlerinde
kullanilan iletisim araclari
hakkinda bilgi verir. / Explains
information tools in public
relations.

Katki Dlzeyi / Contribution Level : 1-Cok Duiistk / Very low, 2-Diistik / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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