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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Marketing in Health Care Organisations / Marketing in Health Care Organisations

Ders Kodu / Course Code

SY202B2

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Bachelor Degree / Bachelor Degree

Ders Akts Kredi / ECTS 3.00
Haftalik Ders Saati (Kuramsal) / 3.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 2

Ogretim Sistemi / Teaching System

Normal Education / Normal Education

Egitim Dili / Education Language

Turkish / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

yok

none

Amaci / Purpose

Bu ders ile pazarlama stratejilerinin neler oldugu ve nasil uygulanacagi konusunda bilgi
kazandirmak amaglanmaktadir.

This course aims to give information about what marketing strategies are and how to
apply them.

igerigi / Content

Saglik Hizmetlerinde Pazarlama dersinde saglik hizmetleri piyasasi ve bir triin olarak
saglik, rekabet ve rekabetgi piyasa yapilanmasi, saglk kuruluslarinda pazar
konumlandirmasi, marka yonetimi, pazarlama stratejileri tizerinde belirleyici sistem
unsurlarinin tanimlanmasi, pazarlama karmasi ve her bir pazarlama karmasina iligkin
rekabetgi stratejilere yer verilecektir.

The Health Services Market in Health Services course will include healthcare market,
healthcare, competition and competitive market structure, market positioning in health
institutions, brand management, definition of determinative system elements on
marketing strategies, marketing mix and competitive strategies for each marketing
mix.

Onerilen Diger Hususlar / yok none
Recommended Other

Considerations

Staj Durumu / Internship Status yok none

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Eric N. Berkowitz, " Essentials of Health Care Marketing", Third Edition, Professor
Emeritus, University of Massachusetts, Amherst, Massachusetts.

Dilaver Tengilimoglu, Saglk Hizmetleri Pazarlamasi, Siyasal Kitabevi, 4.Baski, Ankara
2016.

Eric N. Berkowitz, " Essentials of Health Care Marketing", Third Edition, Professor
Emeritus, University of Massachusetts, Amherst, Massachusetts.

Dilaver Tengilimoglu, Saglk Hizmetleri Pazarlamasi, Siyasal Kitabevi, 4.Baski, Ankara
2016.

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Dr. Ogr. Uyesi Sefa Emre YILMAZEL

Lec. PhD Sefa Emre YILMAZEL




OGRENME GIKTILARI / LEARNING OUTCOMES

Saglik kurumlarinda pazarlamanin uygulanmasinda karsilasilan sorunlar bilir Know the problems in the application of marketing in health institutions

Saglk kurumlar icin pazarlamanin saglayabilecegi faydalari anlar Understand the benefits that marketing for healthcare organizations can provide

Stratejik pazarlama yonetimini ve pazarlama stratejilerini 6grenir Learn strategic marketing management and marketing strategies

Girisimci saglik kurumlarinin 6zelliklerini 6grenir Learn the characteristics of entrepreneurial health institutions

Ejlg;:!\(|||:::;ugrrr:?girl]ilp gevreleriyle olan iligkilerinin diizenlenmesinde halkla iliskiler faaliyetierinin nasil Health institutions know how to use public relations activities in relation to their surroundings

HAFTALIK DERS iCERIiGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
1 Pazarlama ve saglik hizmetleri pazarlamasinin geligimi
Development of marketing and health services marketing
. . gretim Yont N _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 Hizmet pazarlamasi ve saglik hizmetlerinde pazarlamanin roli
Service marketing and the role of marketing in health services
Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary
Techniques
3 Tuketici davraniglan
Consumer behavior
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Pazarlama bilgi sistemi ve pazarlama arastirmasi |
Marketing information system and marketing research |
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab Ogretim Yontem ve On Hazirlik / Preliminary

Teknikleri/Teaching Methods
Technigues

5 Pazarlama bilgi sistemi ve pazarlama arastirmasi Il

Marketing information system and marketing research Il
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Pazar bolimlendirme ve hedef pazar segimi |
Market segmentation and target market choice |
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Stratejik pazarlama planlamasi
Strategic marketing planning.
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Biyume stratejileri + ARA SINAV
Growth Strategies + MIDTERM EXAM
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Saglik hizmetleri pazarlamasinda {irlin ve Grln politikalan
Product and product policies in health care marketing
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Saglik hizmetleri pazarlamasinda pazarlama karmasi elemanlarn
Marketing mix members in health care marketing
. . gretim Yont .. -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 Saglik hizmetleri pazarlamasinda fiyatlama, dagitim, tutundurma

Marketing mix members in health care marketing
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Saglik hizmetleri pazarlamasinda yeni yaklasimlar: iliski pazarlamasi
ve musteri iligkileri ydnetimi
Pricing, distribution, promotion in health care marketing
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁgll(rlnerils)l'gt:é?]i\rgz Methods On Hazirlik / Preliminary
Technigues
13 Saglik hizmetleri pazarlamasinda yeni yaklasimlar: iliski pazarlamasi
ve musteri iligkileri ydnetimi
New approaches in health care marketing: Relationship marketing
and customer relationship management
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(l?;ri/s)rgsgiﬁz Methods On Hazirlik / Preliminary
Techniques
14 Pazarlama etigi - Markalagsma ve marka yonetimi
Marketing ethics - Branding and brand managemen
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
15 Genel Degerlendirme

general evaluation
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DEGERLENDIRME / EVALUATION

. Savi/ Katki Yuzdesi /
Yanyil (Yil) Ii Etkinlikleri / Term (or Year) Learning Activities y Percentage of
Number - A
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities y Percentage of
Number o s
Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100
Degerlendirme Tipi / Evaluation Type:
iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total
SR Er e e Number | Duration Work Load
(Hours) (Hour)
Ara Sinav / Midterm Examination 1 1.00 1.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 3 3.00 9.00
Bireysel Calisma / Self Study 14 1.00 14.00
Derse Katilim / Attending Lectures 14 2.00 28.00
Final Sinavi / Final Examination 1 2.00 2.00
Final Sinavi igin Bireysel Calisma / Individual Study for Final Examination 3 4.00 12.00
Soru-Yanit / Question-Answer 14 1.00 14.00
Toplam / Total: 50 14.00 80.00
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Dersin AKTS Kredisi = Toplam is Yiikii (Saat) / 30.00 (Saat/AKTS) = 80.00/30.00 = 2.67 ~ / Course ECTS Credit = Total Workload (Hour) / 30.00 (Hour / ECTS) = 80.00 / 30.00 = 2.67 ~

PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari /
Learning Outcomes

Program Ciktilar / Program Outcomes

1.1.2

1.1.3

2111212 (311|312 |313|3.14 321 (322 |331]332|34.1|342

1.Saglik kurumlarinda
pazarlamanin uygulanmasinda
karsilagilan sorunlari bilir /
Know the problems in the
application of marketing in
health institutions

2.Saglik kurumlari igin
pazarlamanin saglayabilecegi
faydalan anlar / Understand the
benefits that marketing for
healthcare organizations can
provide

3.Stratejik pazarlama
yonetimini ve pazarlama
stratejilerini 6grenir / Learn
strategic marketing
management and marketing
strategies

4.Girisimci saglk kurumlarinin
ozelliklerini 6grenir / Learn the
characteristics of
entrepreneurial health
institutions

5.Saglik kurumlarinin
cevreleriyle olan iligkilerinin
dizenlenmesinde halkla
iliskiler faaliyetlerinin nasil
kullanilacagini bilir / Health
institutions know how to use
public relations activities in
relation to their surroundings

Katki Diizeyi / Contribution Level : 1-Cok Dustlk / Very low, 2-Disiik / Low, 3-Orta / Moderate, 4-Yiiksek / High, 5-Cok Yiksek / Very high
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